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This is the sixth Zenith Report on the Global Soft Drinks Market. Compiling this report was a 
tremendous, yet enjoyable, challenge. We are particularly grateful to all soft drinks companies 
across the globe that assisted during the research process.  
 
All information contained in this report is featured on Zenith’s website: www.globaldrinks.com. 
As a report purchaser you have access to global soft drinks information on the website. For any 
questions or comments about how to navigate through the many query and charting options 
online, or to confirm your user name and password to gain access – please e-mail 
support@globaldrinks.com with your inquiry. 
 
At www.globaldrinks.com, via the site’s online database, you can download Microsoft Excel files, 
view dynamic charts and fully interact with the information contained in this report. The website 
gives you a great many more options as to how the information is presented and we welcome 
any suggestions about how it might be improved. We shall also be continuously updating the 
website with any breaking market figures – ensuring that www.globaldrinks.com is a constantly 
evolving picture of the dynamic global drinks market. 
 
 
Gary Roethenbaugh       Kasia Stepien 
Market Intelligence Director                 Market Analyst 
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Bottled water 

♦ Sparkling water including lightly carbonated water; still water 

♦ Flavoured water without sweetening 

♦ Natural mineral water; spring water; purified water; table water 

♦ Packaged water; water coolers 
 
 
Carbonates 

♦ Ready to drink including draught dispense; home dispense 

♦ Regular including sparkling juice; low calorie 

♦ Cola; clear flavoured waters with sweetening; lemon including lemonade; lemon-lime; 
mixers including tonic and bitter drinks; orange; shandy 

♦ Others including other fruit flavours, health drinks and herbal drinks 
 
 
Dilutables 

♦ Squashes, cordials, powders and other concentrates for dilution to taste by consumer, 
normally adding 4 parts water to 1 part product 

♦ High juice (minimum 40% fruit content as sold); regular including squashes and cordials 
(minimum 25%); low sugar including no added sugar and sugar free 

♦ Dilutables are expressed as concentrate except where measuring overall soft drinks 
market figures/shares, when ready to drink figures are used 

 
 
Fruit juice/nectars 

♦ Fruit juice (100% fruit content equivalent); nectars (25-99%) 

♦ Freshly squeezed; not from concentrate; other chilled from concentrate; long life 

♦ All uncarbonated 
 
 
Still drinks 

♦ Juice drinks (5-25% fruit content) 

♦ Other still drinks (0-5%) including iced tea, non fruit drinks 

♦ Sports drinks 

♦ Please note that baby drinks are not included 
 
Please note that some totals in the report may vary due to rounding. 




